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Impact of new and emerging state laws 
on personalization of digital content

Trends in state regulationTrends in state regulation

New and emerging 
standards concerning 

automated 
decision-making

New and emerging 
standards concerning 

automated 
decision-making

Analysis of content 
personalization tools, 
products, initiatives

Analysis of content 
personalization tools, 
products, initiatives



3©Alston & Bird 2021



4©Alston & Bird 2021



5©Alston & Bird 2021

McKinsey & Company, A Technology Blueprint for Personalization at Scale (May 2019)
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IMPACTS

EconomicEconomic PrivacyPrivacy
Consumer 
Experience
Consumer 
Experience

SocietalSocietal

Personalization at scale has the potential to 
create $1.7 trillion to $3 trillion in new 
value.  

• McKinsey & Company, A Technology Blueprint for Personalization at 
Scale (May 2019)

Transparency / Choice / Accountability

Filtering the Internet
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Regulatory Trends
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Regulatory Trends
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